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Preface 
 
 The Promotion of Climate-related Environmental Education (ProCEEd) project 

is a German cooperation project implemented by the Lao Ministry of Natural 

Resources and Environment (MoNRE) and the Deutsche Gesellschaft für 

Internationale Zusammenarbeit (GIZ) GmbH. The project aims at improving 

knowledge, attitudes and practices regarding the protection of biodiversity and 

the environment, and the adaptation to climate change in Laos. To this effect, a 

wide range of national mass media, community communication channels and 

non-formal education activities have been combined in a multi-year 

Environmental Education and Communication Strategy (EECS).  
 
 To ProCEEd, environmental education and communication (EEC) means the 
planned and strategic use of learning and communication processes to support 
policy making, public participation and the implementation of activities geared 
towards sustainable development. This involves two-way social interaction that 
enables people to understand key environmental factors and their 
interdependencies, and to respond to environmental challenges in a competent 
way. EEC does not aim at information dissemination alone but at a shared vision 
of a sustainable future and community-based action and skills learning to solve or 
prevent environmental problems. 
 
  This approach is based on several interrelated elements: 
 

 learning by doing in an interactive, practice-oriented way, 

 communicating through a combination of information and entertainment,  

 visualizing information because "a picture is worth a thousand words",  

 learning and communicating based on real problems as perceived by the 
people concerned,  

 formulating messages and learning aids in a way that are attractive to the 
learners and communities who are to gain knowledge or change attitudes 
and practices. 

 
Why this manual? 
 
 The three volumes of this manual on Environmental Education and 

Communication in Laos (EEC Manual) will enable the Lao Ministry of Natural 

Resources and Environment (MoNRE) to continue managing and implementing 

environmental education and communication activities, and to provide related 

training and coaching. In a joint effort since 2013, MoNRE and Gesellschaft für 

Internationale Zusammenarbeit (GIZ) GmbH have gained vast experience and 

developed standard operational procedures for environmental tours, using a bus 

and a truck outfitted for educational purposes. In the context of ProCEEd, the two 

organizations have also organized numerous environmental education and 

communication activities with civil society organizations (CSOs) and journalists in 

print and broadcasting media. This documentation of experiences and 

recommendations will safeguard these results and the impacts achieved.  

 

 The recommendations, methods and tools presented in this manual will also 

serve as orientation for MoNRE partners, such as the Participatory Development 
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and Training Center (PADETC/Mind Media), the Mobile Conservation Unit (MCU) 

of the National University of Laos (NUoL), and other government, mass or civil 

society organizations in Laos that are engaged in environmental education. We 

are convinced that these and similar organizations can use the proven methods 

and tools described here to create and implement their own environmental 

education activities. 

 

 Some of the methods and tools in this manual are very specific to Laos and 

the MoNRE project context in which they were used, e.g., the environmental bus 

tours as one possible format for environmental education. Other methods and 

tools are rather general and can be used for different types of environmental 

education, such as in-class trainings, World Environment Days, information 

evenings or other learning events, which organizations in Laos and other countries 

may want to conduct. 

 

Who is this manual for? 
 
 A variety of people will find useful information in this manual: managers, 

trainers, facilitators, field workers, and journalists. Vol. 1 and Vol. 2 have been 

developed primarily with MoNRE and its partners – PADETC/Mind Media and 

MCU – in mind, which have operated environmental bus tours together with 

MoNRE and GIZ while Vol. 4 is directed at managers and journalists in 

broadcasting and print media. However, all volumes are structured and written in 

a way that makes their content relevant and useful for all organizations interested 

in non-formal environmental education, whether in Laos or in other countries. 

This is particularly true for Vol. 3, the toolbox, which contains a variety of specific, 

interactive learning activities.  

 

 Vol. 1 and Vol. 2 mainly address managers of organizations that are 

interested in the big picture of approaches and concepts for environmental 

education. They may look for ideas and ways of how to organize environmental 

education processes (Vol. 1) and how to train the staff involved (Vol. 2).  

 Vol. 3, the toolbox, is for the actual moderators of environmental education 

trainings and events, in the classroom or with communities in the field. 

Experienced moderators may want to pick interesting tools from the toolbox, 

without necessarily checking the organizational and training aspects described in 

Vol. 1 and Vol. 2. Less experienced moderators, in turn, will find detailed step-by-

step descriptions for each tool, for guidance or as a reminder.  

 Vol. 4 is directed at managers and journalists in TV, film, radio and print 

media production, who may be interested in 

basic principles of environmental journalism and 

related training inputs. 

  
What does this manual contain and how is 
it structured? 

 This manual is structured like an onion. The 
outer layer relates to management, i.e., the 
conceptual and preparation processes that 
organizations need to go through when planning 
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and implementing environmental education. The middle layer is about the skills 
and competencies that an organization's staff needs to develop to be able to 
facilitate environmental education activities. And finally, the inner layer contains 
the actual methods and tools that staff members should apply to the problems 
and needs of the participants they work with, be it in environmental education 
classroom events or with communities in the field.  

 Vol. 1 People and the Environment is about the learning journey people 

undertake in their efforts to protect the environment. The volume begins with a 

process summary of ProCEEd's environmental bus tours as one possible format 

for environmental education. Subsequently, more general steps and processes are 

described that help organize other educational formats such as in-class trainings, 

workshops, information evenings, or learning events at a conference or festival. 

 Vol. 2 Getting Ready for Departure describes the process of basic training 

and coaching regarding the philosophy, methods and tools used in environmental 

education. These human-resource investments in skills of the participating staff 

and volunteers are necessary to prepare the teams for taking other people on an 

environmental education journey. 

 Vol. 3 Discoveries Along the Way is about proven methods and tools related 

to non-formal environmental education. The descriptions of these methods and 

tools are based on a standard step-by-step profile, which makes them easy to use 

in a variety of situations. 

  Vol. 4 Environmental Journalism entails basic principles of 

environmental journalism and related training inputs. It is best used in 

combination with the Media Kit of high-quality environmental TV, radio, film and 

print media productions which has also been published by ProCEEd.  

 

 What all volumes have in common is their foundation in education for 

sustainable development, their pillars regarding non-formal environmental 

education and environmental journalism through mass media, and their overall 

orientation to the 10 key FACTs for five environmental topics, as well as the 10 

steps of an integrated Environmental 

Education and Communication Strategy 

(EECS). 

 

How can this manual be used? 
 
 On the one hand, this manual provides 

a process-oriented case study from Laos on 

a variety of environmental education 

activities that have been organized and 

implemented over a longer period of time. 

 

 On the other hand, it can be used as a 

collection of inter-related environmental 

education and communication methods and tools, which interested parties can 

combine and integrate into a new case of taking people on a learning journey to 

protect the environment.  
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 The different volumes of the manual may well be taken up by different user 

groups. For example, managers may only read Vol. 1 and 2 because they are more 

interested in the management and human resources development aspects.  

Facilitators, field workers or volunteers may only read Vol. 3 because they are 

looking for guidance and new tools to use in their work. Media workers and 

journalists may only use Vol. 4 as they focus on journalistic aspects of 

communicating the environment.   

   

 
1  I n t r o d u c t i o n  

Why care about the environment in Laos?  
 
 The economy of Laos is highly dependent on natural resources and the 
environment. Many of the country’s main sources of income and subsistence, 
such as rain-fed rice cultivation or non-timber forest products, rely on healthy, 
balanced ecosystems. Threats to this natural balance will most severely affect 
rural and poor people, because their livelihoods depend on forest ecosystems and 
smallholder agriculture. 
 
 However, neglecting the environment will also harm the big players of the 
Lao national economy: Hydropower, mining, forestry and industrial farming 
depend on nature. Unsustainable hunting and timber exploitation, and the 
granting of large concessions for the development of hydropower, mining and 
industrial farming are causing large-scale deforestation, a loss of biodiversity and 
wildlife. In addition, the effects of climate change, such as floods, droughts or 
extreme weather events, affect the Lao population as a whole. 
 

Why communicate and educate about the environment?  
 
 Most people in rural Laos have a low level of understanding and awareness 
of the relation between sustainable development and environmental protection.  
Even political and economic decision-makers often lack this understanding, and 
little attention is paid to these issues in public. Mass media, schools, teacher 
training institutes, agricultural and forestry extension services, and mass 
organizations rarely address environmental and climate-related issues. Moreover, 
mass media outreach in Laos is limited by geographical and language barriers. The 
capacity of communication and education systems in Laos makes it difficult to 
position environmental and climate-related issues in public.  
 
 This limited environmental awareness is partly due to a lack of knowledge, as 
people often do not know how things in nature are connected or how to solve 
environmental problems. Other people do not care because of attitudes that 
justify exploitation of the environment as long as it brings about economic 
benefits. Some people engage in the wrong practices as they believe that losing a 
species is all right to satisfy human needs. These three elements, Knowledge - 
Attitudes - Practices (KAP), constitute one of the pillars of ProCEEd's approach to 
environmental communication and education and we will discuss them in more 
detail further below. 
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The Environmental Education and Communication Strategy (EECS) 
 
 ProCEEd's Environmental Education and Communication Strategy (EECS)1 has 
been developed in a 10-step process. It aims at increasing environmental 
awareness in Laos and has been employed by ProCEEd since 2013.  
 
 One of the first steps towards the EECS was an environmental awareness 
survey in 2012, to assess what people know, feel and do about the environment. 
This Knowledge-Attitude-Practice (KAP) survey revealed that large segments of 
the rural population, as well as many decision-makers, lack knowledge about the 
relation between sustainable development, environmental protection, and 
climate change. Alarmingly, half of the respondents agreed to exploit the 
environment for satisfying human needs. Many respondents turned out to be 
engaged in practices such as unsustainable hunting and timber exploitation that 
are harmful to the environment. 
 
Based on these and other survey results, such as the respondents' media 
preferences and topics, ProCEEd developed a communication strategy to mass 
media, non-formal education and training. The main media used by the project 
include a website, a newsletter, various series of posters, information boards, 
illustrations, FACTs sheets, and a comic book. The project also conducted various 
photo competitions, which have resulted in a large pool of pictures that can be 
used for environmental communication and education purposes. 
 
 The ProCEEd team and its partners have also produced regular 
environmental TV and radio programs at the national and provincial level, and 
have contributed to newspapers with nationwide coverage. These mass media 
activities support ProCEEd's objective to improve knowledge, attitudes and 
behavior related to the environment, biodiversity and climate change in Laos by 
providing better access to relevant information. The aim is to help rural 
communities to adapt to climate change and natural disaster risks, and to protect 
the environment in general. 
 
All media and non-formal environmental educational activities are multi-purpose 
in nature, i.e,. interrelated and mutually supportive. For example, the photos 
gained from photo competitions have fed into the website, posters, travelling 
exhibitions, or the environmental tours. Video clips or films produced for TV 
programs are used for trainings, workshops, the website, non-formal education 
events, or the environmental tours. 
   
  ProCEEd has supported this broad scope of measures by institutional capacity 
development, training and coaching, to promote relevant journalistic, 
communication, and educational skills (see Vol. 2). All activities were 
implemented in close cooperation with MoNRE and other strategic partners from 
the mass media, government and non-government organizations. For example, 
Lao print and broadcasting journalists participated in a one-week advanced 
training on environmental journalism in 2014. Staff from provincial and d district 
radio stations in Khammouane, Houaphan, Sayaboury and Bolikhamxay have 
joined training workshop on environmental radio since late 2015. As a result, LNR 

                                                                 
1 see http://www.laos-proceed.com/images/literature/giz_comstratguide_2000.pdf  
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Khammouane and LNR Houaphan have been broadcasting environmental radio 
programs since April 2016.  
 
 At the district level, community communication and non-formal 
environmental education activities have complemented the mass-media mix. For 
example, environmental authorities (PONRE and DONRE), assisted by German 
development advisors, have helped facilitate village learning initiatives that 
engage in radio listening groups, extra-curricular school activities, etc. Also, two 
environmental vehicles have regularly been touring villages and towns in 
Khammouane, Huaphane and Sayaboury Province, and Vientiane Capital since 
late 2013. Further environmental tours were started in Bolikhamxay Province in 
2015. The bus and the truck allow showing environmental films on a big cinema 
screen, and displaying other non-formal environmental education tools such as 
theatre, travelling exhibitions, posters, games and exercises.  
 
 

3 Promotion of Environmental Journalism in Laos 
through High-quality Productions and Training  

 

ProCEEd has been supporting environmental 
journalism in Laos through sustained human 
capacity development, training and coaching 
since 2013. For four years, the project trained 
and coached journalists from Lao National Radio 
(LNR) and Lao National Television (LNTV), and 
produced a total of about 150 environmental 
features with LNR and 80 with LNTV. In 
cooperation with Vientiane Times and Paxason, 
more than 40 articles on environmental issues 
were published. Before presenting some of the  
details of environmental media productions, 
related training workshops and guidelines on 
environmental journalism, let us first have a look 
at the results of this line of work. 

In spring and summer 2017, the project 
conducted a survey regarding the quality of environmental journalism among 41 
government, academic  and civil society stakeholders working in the 
environmental sector in Vientiane, Khammouane and Houaphan. The results 
show that the content of the radio and TV features produced by ProCEEd partners 
improved significantly over 
time. More than three out 
four stakeholders (77%) 
confirm an improvement of 
environmental journalism, 
and almost half of them (44%) 
followed ProCEEd-supported 
environmental features on 
the radio, on TV or in 
newspapers. More than one 
third of them (37%) listened 
to the Our Environment 
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magazine on the national channel of LNR which has been continuously coached 
and supported by ProCEEd. Stakeholders remembered specific features related to 
forest protection, biodiversity, wildlife and various other environmental topics 
that they heard, saw or read.   

More specifically, respondents noticed improvements concerning the content, 
writing technique as well as improved presentation styles of speakers, language, 
and pictures used. Some of them mentioned that more interesting environmental 
issues were brought up, and that these were better researched and explained. 
The information sources stakeholders in the environmental sector primarily use 
are newspapers (24%), followed by MoNRE (17%) and the internet (15%). The 
media read, watched and listened to more than five times are Vientiane Times 
(50%), LNTV (28%), and LNR (27%). An increase in quality was regarded highest 
with LNTV as 5% of respondents observed an 80-100%  improvement. In the case 
of LNR National and LNR Houaphan 13% of respondents stated a 61-80%  
improvement. 

The overall 
results of the 
survey clearly 
show that the 
efforts of 
ProCEEd to 
improve 
environmental 
journalism in 
Laos have been 
successful. A survey on environmental awareness in Laos, which was also carried 
out by ProCEEd in 2016/2017, confirmed these findings by stating that ProCEEd-
supported media have led to increased environmental knowledge and improved 
environmental attitudes among target groups. Media users felt better informed 
than non-users about climate change (+21%) or the extinction of animals and 
plants (+15%). In a seminar on Environmental Education and Communication in 
Laos on 5-6 Sept, 2017 in Vientiane, the ProCEEd media coordinators, 
Vannaphone Sitthirath and Sysomphane Sengthavideth, concluded that their 
"capacity development investments resulted in a new generation of 
environmental journalists. At the provincial and district level, low technical skills 
often went along with a high motivation." But they also issued a cautious note, 
stating that "the new, outdoor and interactive formats introduced by ProCEEd 
need to be maintained and practiced to become part of Lao media’s corporate 
culture." During the seminar, Sysomphane and Moua Yachitho of the World 
Conservation Society warn that well-trained journalists with opportunities to 
market their skills for commercial purposes often lose interest in environmental 
topics. According to Sysomphane, another obstacle is that "some journalists are 
unwilling to leave their studio's comfort zone and invest energy and time in 
getting to the source of good stories and interviews."  
 
ProCEEd has helped generate a young generation of well-trained environmental 
journalists who are ready for the future. They have been trained to collect factual 
environmental information from reliable sources and make their audiences 
understand how sustainable livelihoods are related to a healthy environment. 
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Let us now have a closer look at the media productions (Part 3.1), the related 
training workshops (Part 3.2) and the guidelines on environmental journalism 
(Part 3.3) that led to this success story. 
 

 
3.1 Environmental Journalism Media Productions  

  

The environmental media presented below comprise TV, film and video as well as 
radio and print media productions assisted by the ProCEEd project. Volume 4 of 
the EEC Manual is best used in combination with the Environmental Media Kit of 
high-quality mini-series of TV, radio and print media features on climate change, 
forest protection, biodiversity and wildlife conservation, and co-management of 
National Protected Areas. The Media Kit contains the following productions: 
 
A LNTV Environmental Documentary Films  
 5 series of 3-4 episodes each, 15 min each 
B Environmental Video Clips  
  7 series of 3-4 episodes each, 3 min each 
C Films Supported by ProCEEd  
 7 films, 2-30 min each   
D LNR Environmental Radio Programs  
  34 series of 1-3 episodes each, 15 min each   
E  Newspaper Articles  
 71 articles, up to 1,000 words each   
F Information & Learning Aids  
 8 publications, 2-4 pages each   
 

 
TV & Film  

The ProCEEd team and its strategic partners has been producing regular 
environment TV programs and films for viewers in Laos. These partly nationwide 
mass media activities support ProCEEd's objective that knowledge, attitudes and 
behavior related to environment, biodiversity and climate change in Laos can be 
improved through better access to relevant information. Thus, rural target groups 
should be empowered to better mitigate and adapt to climate change and risks, 
and to protect biodiversity and the environment in general. 

You can watch 12 Documentary films broadcast on LNTV on this website. Three or 
four 15 - min episodes make up for a mini-series that focus on a specific topic, e.g. 
wildlife or forest protection. The mini-series have been produced by LNTV, Lao 
Youth Union and Peter Livermoore, a renowned documentary film maker living in 
Laos.  

In addition to the support to LNTV, ProCEEd works together with young 
documentary film makers in Laos through summer film schools organized by 
DokLao in cooperation with the Department of Environment Quality Promotion of 
MoNRE. Many of productions can be found under films Supported by ProCEEd on 
the page linked below. 
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In 2017, ProCEEd trained more than 20 students and teachers at the Mass 
Communication Department of the National University of Laos on the production 
for environmental TV programs. Participants learned about TV script writing, pre-
production, props making and other TV production skills. They also practiced 
innovative video techniques and media formats such as shadow theater, 
animation, stop motion, hand puppets and the like. 

ProCEEd also provided professional coaching regarding appropriate high quality 
content and formats for the production of five mini-series with 5-7 spots of three 
minutes duration each, which were broadcast by LNTV in the context of the 
environmental TV program Good Environment, Good Life. 

 

Summer Film Schools 
 
On 16 Sept, 2016 participants of the 4th Summer Film School presented three 
completed films to members and media experts of the ProCEEd project as well as 
representatives of PADETC and DEQP. The audience was impressed by the 
remarkable results the students have achieved during the four-week workshop. 
One of the films will be shown in the ProCEED's upcoming Environmental Tour 
about Wildlife Protection in Sayaboury and Khammouane.   
 
Since 1992, the DOKLAO Media Service as 
part of PADETC has been producing up to 
five films a year about education and 
sustainable development. For the past 
four years, ProCEEd has assisted DOKLAO 
in offering the Summer Film School 
Workshops at DOKLAO's premises in 
Vientiane. As such the event is part of 
ProCEEds’ efforts in capacity building in environmental journalism and its 
Environmental Education and Communication Strategy (EECS).  
 
The 15 participants originated from MoNRE, the Department of Cinema, the 
Faculty of Environmental Sciences and the Department of Mass Communication 
of NUoL,  the Vijitsin Art College, the Nasiow Vocational Training Center, the Rural 
Development Agency and Doklao. Their different backgrounds and levels of 
experiences helped them learn from each other’s knowhow so that they worked 
together well as a group. 
 
German film director Leonel Dietsche, 
who studied at the Filmakademie Baden-
Württemberg in Germany, shared his 
experience with the Lao participants on 
the principles of filmmaking from the first 
script to the final cut: How do I develop a 
fictional storyline? Why are shooting lists 
essential for my film? And how do I direct 
an actor at the filmset? As a novelty, this year’s Summer Film School focused on 
scripted and fictional short films. Former workshops had concentrated on 
documentary film styles.  
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Leonel Dietsche also helped participants examine and  improve their work, come 
up with fresh ideas, spot mistakes and work these out as a group. During this 
learning-by-doing process the students realized that preparation in particular is an 
important part of filmmaking. Participants developed great ambitions related to 
filmmaking as such and perfectionism in regard to scene designs.  
 
Organized in three groups, participants 
focused on the topics of wildlife 
protection and waste management, which 
are major problems in Laos. As the 
complex connections and interactions in 
nature are not easy to understand, they 
tried to tell stories about the daily life of 
rural citizens and the challenges they are 
facing. This makes it easier for an 
audience to identify with a storyline. The 
short movies do not only show problems, but also offer solutions. For example, in 
one of the films, one of the main film characters is annoyed by the increasing 
plastic waste in his neighborhood and starts to bring his own basket for shopping 
at the market. Another villager learns how to earn money without hunting 
endangered animals. These stories aim at encouraging the audience to be part of 
a well-balanced, healthy and sustainable environment.  
 
The finalized films will be part of ProCEEd’s communication strategy to raise 
awareness on environmentally friendly behavior. ProCEEd is constantly working 
on new and innovative media content for their Environmental Tours. Moreover, 
lessons learned during the training will help students develop scripts and plan film 
shootings in a professional way in order to get their messages across in the most 
effective and entertaining way.  

 
 

Environmental Radio  
 
Radio plays a crucial role in ProCEEd’s communication strategy and the Lao 
government’s general efforts to increase knowledge on and promote positive 
environmentally friendly attitudes and practices regarding natural resource 
management, biodiversity conservation and climate change. Radio is such an 
important tool because it is the most widely available and one of the most 
popular media. This is particularly true in rural areas where almost any family 
owns a radio set and where people’s livelihood depends on a healthy 
environment. In addition, a ProCEEd environmental awareness survey in 2012 
found that radio and TV are among the most frequented and trusted sources of 
information for people in Laos to learn more about the environment. 
Broadcasting in local languages makes radio programs more appealing and easier 
to understand. 
 
Therefore, ProCEEd has been supporting environmental awareness raising 
through radio programs throughout Laos since 2013. The programs aim at 
disseminating information and encouraging people to participate in the process of 
conserving and protecting nature, wildlife and natural resources such as forests 
for the sustainability of their children’s future. This helps people know about and 
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understand the environmental impacts of climate change, deforestation or the 
over-exploitation of natural resources for example, which ultimately affects their 
lives. Regular radio programming on such issues can contribute to people’s 
motivation and ownership regarding environmental protection.          
 
ProCEEd has supported the 
environmental magazine "Our 
Environment" of Lao National 
Radio (LNR) through coaching, 
quality management, and 
production assistance. The project 
has also  assisted environmental 
radio through capacity 
development in relevant 
journalistic skills. For example, 
staff from provincial and district 
radio stations in Khammouane, Houaphan, Sayaboury and Bolikhamxay joined a 
basic training workshop on environmental radio in late 2015. A local pilot program 
had been tried out with LNR Khammouane in 2014.  
 
As a result, LNR Khammouane with its radio stations in Thakek and Boualapha and 
LNR Houaphan with its radio stations in Sam Neua and Houameuang produced a 
total of 48 15-min features on environmental issues. Three 15-min episodes make 
up for a mini-series that focuses on a specific topic, e.g. wildlife or forest 
protection. The provincial and district radio stations broadcasted the 
environmental radio programs between 2 Feb and 20 May, 2017. In addition, 12 
of these features were broadcast in Khmu and Hmong language by LNR 
Houaphan. 
 
So far, the following radio programs were supported by ProCEEd: 
 
Lao National Radio, nationwide program at AM 567 MHZ, weekly environmental 
radio magazine "Our Environment", 30 minutes, January 2013 to September 2016, 
every Monday starting at 08:00  
 
Lao National Radio, Khammouane program at FM 100.5 MHZ (Thakek) and M 102 
MHZ (Boualapha), weekly environmental radio magazine "Our Environment", 30 
minutes from August 2014 to September 2015, and 15 minutes between 3 Feb - 
19 May, 2017 (Thakek) and 13 Feb - 18 May, 2017 (Boualapha), every Friday 
starting at 17:00 (Thakek) and every Monday to Friday starting at 7:15 
(Boualapha) 
 
Lao National Radio, Houaphan program at FM 95.2 MHZ (Sam Neua) and FM 
100.5 MHZ (Houameuang), weekly environmental radio magazine "Our 
Environment", 15 minutes between 2 Feb - 20 May, 2017 (Sam Neua) and  
3 Feb - 19 May, 2017, every Thursday starting at 16:45 (Sam Neua), and every 
Friday starting at 17:00 (Houameuang), every Thursday starting at 18:15 in Khmu 
language and every Saturday starting at 17:45 in Hmong language (Sam Neua)      
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ProCEEd Launches Environmental Article Series in Main Lao Newspapers  
 
ProCEEd aims at making environmental themes accessible to the public, through 
the publication of short articles in the main Lao newspapers,  Vientiane Time and 
Paxaxon. In 2018, Lao and English readers were invited to follow two new 
environmental article series. 
 
The first article series is titled 10 Facts on Co-management of National Protected 
Areas in Lao PDR. Co-management is an important tool for the protection and 
conservation of national protected areas (NPAs) in Lao PDR. Communities and 
government collaborate in the management of NPAs, joining forces to protect and 
conserve ecosystems and biodiversity. Readers discovered what co-management 
is, why it is important, and what benefits it creates for people and the 
environment in Lao PDR. This series was published every Tuesday from 6 March to 
15 May 2018.  
 
The second articles series is titled Environmental Photo Journalism, combining 
updated environmental information on topics such as biodiversity conservation, 
forest protection, or co-management with high-quality photographs. All photos of 
this series were taken by Lao photographs, who participated in the ProCEEd photo 
competition in 2013 and 2016. A quiz was also integrated into the mentioned 
articles.  Readers answering the quiz had a chance to win gifts. The Environmental 
Photo Journalism series was published every Thursday from 8 March to 19 July 
2018. 
 
In addition to these article series, ProCEEd regularly published more than 70 
articles in Vientiane Times and Paxason between July 2013 and September 2018.  
Mostly, series of three articles each focused on issues such as climate change, co-
management of National Protected Areas, forest protection and wildlife 
conservation. All these print media productions are part of the Environmental 
Media Kit published by ProCEEd in 2018. 

 
 
 

3.2  Environmental Journalism Trainings 

  

Training Future Media Professionals at NUoL (2017) 
 
In March 2017, ProCEEd started training more than 20 students and teachers at 
the Mass Communication Department, Faculty of Letter, National University of 
Laos on the production of an environmental TV program.  
 
The students first engaged in a series of intensive production workshops on TV 
script writing, pre-production, props making and production. The workshops will 
provide the students with TV production skills that will benefit their capacities, 
skills and future career in the TV industry.  
 
“Being part of ProCEEd is such a great experience for me because apart from 
learning new production skills, I also learn to know about environmental issues in 
Laos. I think the TV program will help Lao viewers to realize the importance of 
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forest protection, wildlife and biodiversity conservation”, said Chandeng 
Thongsamai, a third-year student.  
 
In addition to the training, ProCEEd will also provide coaching related to safeguard 
appropriate content and high quality for the overall program. “I found creating 
puppet and shadow theatre the most exciting activity for me. The workshop is so 
practical and I can now use the shadow and puppet theatre as part of the TV 
program’s visual techniques,” added Chandeng.  
 
Once the environmental TV program will be broadcast later in summer 2017, its 
key objectives are to educate and improve the knowledge and understanding of 
young TV audiences and the Lao public in general about the environmental issues 
that have an impact on their lives. This should raise their awareness on the 
importance of environmental protection related to forest, wildlife, biodiversity etc.   
 
The training of future media professionals is part of ProCEEd's human capacity 
development efforts which have been focusing on three major fields. Media 
professionals in Lao TV, radio and print media and mass organizations have been 
trained in environmental journalism. Volunteers and staff members of the 
Ministry of Natural Resources and the Environment (MoNRE) as well as non-
government organizations have been regularly trained and coached regarding 
methods and tools in environmental education for environmental tours using a 
bus and truck in remote and poor areas in Laos that are rich in biodiversity but 
need forest protection and wildlife conservation. MoNRE and other partners of 
ProCEEd have also been supported and coached in terms of institutional 
development and leadership skills. 
 
 

Training on the Production of Environmental Radio Programs                          
for Provincial and District Radio Stations (2016 and 2015) 
 
The ProCEEd project trained more than 70 radio journalists from four provincial 
and district radio stations in Khammouane  and Houaphan on the production of 
environmental radio programs. The training aimed at  enhancing the journalists’ 
basic knowledge and capacities about environmental issues which they need for 
producing related radio programs. The trainings were held in Thakhek, 
Khammouane Province on 27 July, 2016 and in Samneua, Houaphan Province on 5 
Aug, 2016.  
 
The two one-day workshops were a 
follow-up of the basic environmental 
radio training organized by ProCEEd,  in 
which participants from the four 
stations joined in November 2015, and 
the production of environmental radio 
programs by the four stations in 
cooperation with ProCEEd experts 
throughout 2016.  
 
Based on inputs from ProCEEd trainers, participants learned about wildlife and 
biodiversity conservation, forest management, co-management of national 
protected areas and climate change. Divided into five working groups, 
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participants learned how to improve a given sample script for a radio report. By 
going through the script step-by-step, participants learned what makes a good 
introduction, how to adjust the radio report for a specific target group and how to 
phrase good interview questions. The radio journalists also became skilled at 
techniques for the creation of interview questions for different target groups such 
as villagers, decision-makers and experts, and approaching these groups. 
Moreover, they gained knowledge of appropriate and feasible scheduling of each 
production step. Finally, all participants had a chance to discuss various challenges 
that they may encounter during the production of environmental radio programs. 
 
Aside from staff members from the 
district (Boualapha District, 
Khammouane and Houameang District, 
Houaphan) and provincial radio 
broadcasting stations, a few members of 
the ProCEEd project team, DEQP and 
the two related Province Offices of 
Natural Resources and Environment 
(PoNRE) joined the training.  
 
The workshop supported radio journalists to gain new knowledge and to develop 
skills needed for the production of environmental radio programs in international 
quality. Having a better understanding about environmental issues themselves 
will enable the journalists to pass on their knowledge to their audience. 
 
Radio journalists from these stations – and two more from Sayaboury and 
Bolikhamxay Province – had been invited to an intense 4-day training in Vientiane 
in November 2015. LNR trainers assisted by a development communication 
specialist from Germany provided environmental radio case studies, basic radio 
journalism inputs and learning-by-doing on how to produce attractive 
environmental news and features. 
 
The 22 trainees on 8-11 Dec, 2015 were radio journalists from provincial and 
district radio stations in the mentioned provinces. For the seminar on 6 Dec, 2015, 
they were joined by radio directors and representatives of the Provincial 
Department of Natural Resources and Environment as well as Information, 
Culture and Tourism. LNR and the World Conservation Society reported on 
lessons learned from environmental radio case studies in Khammouane and 
Houaphan. This set the stage for  ProCEEd to offer and outline an environmental 
radio support program in these two provinces. Starting in 2016, this program will 
comprise feature productions in combination with quality management, local 
training and coaching. The objective of the program is to establish regular 30-
minutes radio magazines similar to the national LNR program “For the 
Environment”. The latter is broadcast every Monday from 8:00 to 8:30 a.m. and 
has been supported by ProCEEd since 2013. 
 
During the first-day seminar, participants learned basic information about 
ProCEEd's five major themes, i.e. climate change, forest protection, co-
management, wildlife and biodiversity conservation. Forest protection and 
natural disasters was the focus of research and interview activities during the 
training's real life exercises. 
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The experienced trainers shared their skills in news and script writing, interview 
techniques as well as editing and post-production  in the studio. In addition to 
expert interviews with government and project officials, trainees also practiced 
'man on the street' interviews with students, market women and traders. The 
latter offer an opportunity for ordinary people to voice their opinion on everyday 
subject matters. 
 
After a days of in-class sessions with practical exercises, participants were divided 
into three teams. For a whole day, each group applied what they had learned in a 
real-life field practice in Vientiane,  collecting information and conducted expert 
and voxpop interviews. A whole day was used for editing and post-production at 
LNR studios so that the groups' three 15-min features could be presented to 
ProCEEd staff on 11 Dec, 2015. 
 
The lessons learned during the training helped radio journalists and relevant 
government agencies alike to raise environmental awareness with target groups 
in the Khammouane, Houaphan, Sayaboury and Bolikhamxay provinces. 
 
 

Developing Writing Skills of DEQP Staff (2015) 
 
DEQP staff is often confronted with the task to write a press release, web news or 
newspaper article on technical matters related to environmental protection. In 
addition to a solid technical background in environmental science, this demands 
basic writing skills. To this effect, ProCEEd invited DEQP personnel to a one-day 
write-shop at Vientiane Plaza Hotel on 6-7 April, 2015.  
The project’s development communication consultant and trainer introduced the 
5Ws and the 3Cs as the fundamental principles of any type of journalistic writing. 
The 5Ws are Who-What-When-Where-Why, which any press release, news or 
article should address within the headline and the so-called lead. The lead 
comprises the first paragraph of 2-4 sentences which should contain the most 
important facts. Additional information can be incorporated in the so-called body 
of the journalistic text. The least important information should be positioned 
towards the end of an article where it can be cut short if necessary. Moreover, 
each news or article should be correct, clear and concise, hence covering the 3Cs.   
 
The write-shop participants first analyzed articles from Lao newspapers and the 
ProCEEd website as far as the 5Ws and the 3Cs were concerned. They then put to 
practice what they had learned when everyone wrote an article in Lao language of 
no more than 800 words on the environmental bus tour workshop they had 
participated in on 25-27 March, 2015. All of the eight participants got the 5Ws 
right at the first push. Three out of eight also met the 3C criteria. With only a few 
editorial changes by the trainer, the web news on the environmental bus tour 
preparation on this website, dated 9 April, 2015 is an immediate result of this 
write-shop and the first article published by a DEQP staff member on the ProCEEd 
website.  
 

 

Environmental Radio Programming in Khammouane (2014) 
 
As a follow-up to the radio training workshop organized by ProCEEd in May 2014, 
the Lao National Radio (LNR) stations in Thakek and Boualapha in Khammouane 
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both established the regular radio program 
“For the Environment”. The programs 
started broadcasting in August 2014 on 
Saturday 9:00 – 9:30 am and Sunday 18:00-
18:30 pm through FM 95.5 MHZ province-
wide from Thakek and through FM 102 
MH2 in the Boualapha District. The half-
hour magazines so far mostly covered 
topics related to climate change, wildlife 
conservation and the newly introduced co-management approach to forest 
protection at the Hin Nam No National Protected Area (HNN-NPA). ProCEEd 
evaluated the first batch of 32 programs in terms of environmental contents and 
the quality of its radio formats.  
 
As a result, on 13-17 Oct, 2014, eight journalists from Radio Thakek, five from 
Radio Boualapha and four members of the Lao-German HNN-NPA project’s 
outreach unit joined forces with two trainers from LNR headquarters and a 
development communication specialist from Germany to improve the quality of 
the environmental radio series. They established two teams that produced a 30-
minute master magazine each, one on “What are Trees Good for in Thakek?” and 
the other on “Co-Management in Khammouane’s Forest Protection”. 
 
The innovation of the “For the Environment” series is its contents and radio 
formats. Before August 2014, a fixed environmental program did not exist in 
Khammouane. As a result, Radio Thakek and Radio Boualapha can now regularly 
raise awareness on environmental protection, wildlife and biodiversity 
conservation, particularly concerning forest protection in protected areas. The 
other new feature of the magazines is their high degree of variety. In addition to 
the standard news formats and expert interviews known by the radio stations 
before, “For the Environment” uses high-quality radio formats such as features 
and so-called VoxPop interviews. VoxPop means "people's voice" and related 
interviews provide a fast and easy opportunity for ordinary people to voice their 
opinion on specific subject matters. This format creates a lively atmosphere and 
makes the program more appealing to listeners. 
 
In the case of the two master magazines produced in October, the journalists 
collected information from all walks of life: experts, government officials, police, 
monks, tourists, traders and market women, teachers and students, etc. All of 
them had their own ideas and perspectives on what trees are goof for in Thakek. 
Even the more complex issue of co-management in forest protection held 
surprising insights as a variety of interview partners told their story about this 
new collaboration approach of the government and local communities. Together, 
they protect forest resources such as timber or wildlife from overuse and illegal 
exploitation. After more than a year of meetings and discussions, related laws and 
regulations foresee village co-management committees and a fair system of fines 
for violators of forestry or wildlife laws. The fact was highlighted that 
Khammouane so far is the only province in Laos piloting the co-management 
approach – which is rare for other ASEAN countries as well – as this may appeal to 
local patriotism. 
 
High quality has a price. Not only did the journalists spend a whole week on the 
two productions but they also put in lots of efforts to upgrade their competence 
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and improve their performance. As such the week’s work provided valuable 
lessons and experiences for the two stations – focused on but not limited to 
environmental issues. Having the outreach staff of the HNN-NPA project on the 
radio productions teams during that period helped opening eyes – journalists 
better understood the depth of environmental issues and staff of the 
environmental project became more aware of radio formats and message design. 
 
This in itself was a promising conclusion for radio to keep playing a crucial role in 
ProCEEd’s communication strategy and the Lao government’s general efforts to 
increase knowledge on and promote positive environmentally friendly attitudes 
and practices regarding natural resource management, biodiversity conservation 
and climate change. Radio is such an important tool because it is the most widely 
available and one of the most popular media. This is particularly true in rural 
areas where almost any family owns a radio set and where people’s livelihood 
depends on a healthy environment. In addition, a ProCEEd environmental 
awareness survey in 2012 found that radio and TV are among the most 
frequented and trusted sources of information for people in Laos to learn more 
about the environment. Broadcasting in local languages makes radio programs 
more appealing and easier to understand. 
 
 

Radio Training for Promoting Environmental Awareness in Khammouane 
(2014) 
 
As part of its Environmental Education and 
Communication Strategy, ProCEEd organized a 
radio training workshop in Thakek, 
Khammouane from 26 to 30 May, 2014. For a 
week, professional trainers from Lao National 
Radio (LNR) headquarters in Vientiane assisted 
by a development communication specialist 
from Germany provided both basic radio 
journalism and practice-oriented learning-by-
doing on how to produce attractive environmental news and features. The 30 
trainees were radio reporters from Radio Thakek and Radio Boualapha as well as 
provincial and district level staff of government and mass organizations 
specialized in or interested in promoting environment issues. Together, these 
participants intend to establish a weekly 30-minutes radio magazine similar to the 
national LNR program “For the Environment”, which is also supported by ProCEEd 
and broadcast every Monday from 8:00 to 8:30 a.m.  
 
During the training, participants first learned basic information about 
environmental issues, particularly regarding the Hin Nam Nor National Protected 
Area (NPA). In part of the NPA, MoNRE in cooperation with GIZ are running a 
project pursuing an innovative co-management approach based on shared 
responsibility of government agencies and local communities concerning natural 
resources management. The LNR trainers the shared their vast experience and 
skills in script writing for news and features, presenting a radio show, radio spot 
production and interview techniques. The latter also entailed ‘voxpop’, a fast and 
short type of interview that provides an easy opportunity for ordinary people to 
voice their opinion on everyday subject matters. 
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After three days of in-class sessions with practical exercises, participants were 
divided into three teams. For a whole day, each group applied what they had 
learned in a real-life field practice in Thakek. They collected information and 
conducted expert and voxpop interviews on a simple research question: “Why 
Have Trees in Thakek?” Each team comprised a mix of journalists and government 
specialists, and each of them came up with their own storyline as they had 
interviewed different people: market women, school children, bus passengers, 
monks, tourists, government officials, experts etc. The last day was used to do the 
editing and post-production of the three teams’ programs at the studios of Radio 
Thakek. The quality of all productions was excellent so that the three half-hour 
programs were broadcast by Radio Thakek and Radio Boualapha on National Tree 
Planting Day - 1 June, 2014. 
 
Participants were confident that these initial productions can serve as a model for 
the 48 episodes of the planned environmental magazine. The lessons learned 
during the training helped radio journalists and relevant government agencies 
alike to raise environmental awareness with target groups in Khammouane, 
particularly in Thakek and Boualapha District. In August 2014, Radio Thakek and 
Radio Boualapha started producing an initial 24 episodes of a regular 
environmental magazine each. The 48 episodes were broadcast throughout the 
Khammouane Province by the two radio stations FM 95.5 Mhz (Thakek) and FM 
102 Mhz (Boualapha).  
 

 
 

Lao Mass Media Trained on International Standards  
in Environmental Journalism (2014) 
 

For five days in mid May 2014, Dirk Asendorpf of Die Zeit in Germany and Wasant 
Techawongtham of the Bangkok Post in Thailand have shared their expertise on 
environmental journalism with 27 of their colleagues from Lao print and 
broadcasting media. The training on 12-16 May, 2014 has been organized by 
ProCEEd in the Santhong District, Greater Vientiane Capital City Area because a 
local Lao-German project offered a field trip opportunity there.  
 
The trainers have chosen an entertaining and interactive approach to involve the 
participants. They have blended technical inputs on climate change and 
environmental regulations in Laos with journalistic research and exercises related 
to news and feature writing.  Hands-on journalistic practices such as interview 
techniques or using different angles to a story have focused on the Sustainable 
Management of Watersheds in the Lower Mekong Basin project, a financial 
cooperation of the Lao PDR, KfW Development Bank, and the Mekong River 
Commission. The fieldtrip has been facilitated by the project implementation 
team of MoNRE and GFA Consulting Group, which has provided first-hand 
information on environmental topics such as afforestation or alternative 
livelihood activities. Workshop participants clearly have seen the fieldtrip as the 
highlight of the whole training.  
 
“For most of us it was the first time to approach villagers and turn the information 
into a story” stated Manythone Koelangsy of KPL, the Lao news agency. “Before, 
we used technical reports on the same topics that we barely understood and 
which bored the readers” she continued. The feature she has submitted as a 
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follow-up of the training is titled “Save Lives, Save Forests” and has been 
published by KPL on 29 May, 2014. It is about a 64-year-old model farmer in 
Santhong District, who has planted more than 40,000 tree seedlings on his land 
and advises poor families how a combination of forestry and alternative 
livelihoods can lead out of poverty.  
 
The training has been supported by Vilaythong Sixanonh, the director of the Lao 
Institute for Mass Media, which is affiliated with the Ministry of Information, 
Communication and Tourism. DEQP and GIZ staff as counterparts involved in the 
ProCEEd project has provided logistical assistance. ProCEEd has initiated the 
environmental journalism training as part of its Environmental Education and 
Communication Strategy (EECS), which aims at raising awareness on 
environmental protection, biodiversity conservation and climate change issues 
through a wide range of national mass media and non-formal education activities.  
 
According to a ProCEEd environmental awareness survey in 2012, the media – 
particularly radio and TV - are among the most frequented and trusted sources of 
information for people in Laos to learn more about the environment. But 
journalistic standards in Laos are poor and the survey revealed that mass media – 
in line with schools, teacher training institutes, agricultural and forestry extension 
services, and mass organizations – pay limited attention to the environment. 
Consequently, Lao citizens have not been sufficiently informed on current 
environmental topics such as the causes and effects of deforestation and what 
the Lao government is doing to address the related problems.   
 
 

 

3.3  Guidelines for High-Quality Environmental 
Journalism Productions 

 

A Briefing Note on 10-15 min Radio & TV Productions  
 

The 10-15 min productions are meant to be high-quality reports/features, 
documentaries and/or dramas. They can be made an integral part of a program 
such as the 30 min "Our Environment" magazine format broadcast by LNR and 
LNTV, or other relevant programs such as the youth program “Open Heart – Open 
Airwave”.  
 
The productions should be scripted as mini-series of three (3) episodes each that 
focus on an environmental topic such as ’forest’ or ‘wildlife’ or ‘climate change’. 
The three episodes tentatively follow a logic and sequence which is educating and 
entertaining at the same time (edutainment):  Problem – Cause/Effect – Solution   
 (see below). 
 
The productions will comprise a few new elements that will make environmental 
programming more attractive for listeners and viewers and increase recognition: 
(1) a presenter who moderates the respective reports/features, documentaries 
and/or dramas, (2) a VoxPop section which asks people in the street for their 
quick opinion on an easy-to-understand issue (see below), (3) a short radio drama 
section “Vinata & Sayasinh Talk about …” (see below).   
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Problem – Cause/Effect – Solution   
The mini-series of three episodes each that focus on an environmental topic such 
as ’forest’ or ‘wildlife’ or ‘climate change’. The three episodes tentatively follow a 
logic and sequence which is educating and entertaining at the same time 
(edutainment):  Problem – Cause/Effect – Solution. The Problem presents a 
problem or a question that the listener or viewer wants to see solved or answered. 
The Cause/Effect reinforces the need to solve the Problem but also indicates a 
promising benefit such as ‘improved livelihood’ or ‘healthier environment’ or 
‘better future for your children’. The Solution cures the stated problem by 
offering a way out with a call to action that is as desirable, specific and realistic as 
possible. 
 
VoxPop 
VoxPop is an often-used radio format to increase a program’s attractivity. It 
means asking people in the street for their quick opinion on an issue (‘common 
man approach’). Respondents typically provide flash answers to a short easy-to-
answer question asked by an interviewer, e.g. “What does the forest mean to 
you?” Respondents answer by just a word or a sentence (5 - 20 seconds each), 
with a short reference to their identity and origin (e.g. “here I am talking to a 
housewife shopping at xyz Market...”). The following types of respondents are 
suggested as an example for a balanced mix of perspectives: 
 
Respondent 1 – young female urban student  
Respondent 2 – old male rural shop owner 
Respondent 3 – old urban housewife shopping at a market 
Respondent 4 – young male rural resident 
Respondent 5 – old male rural farmer 
Respondent 6 – young female urban office clerk. 
 
If possible and meaningful, these characters – or a similar mix – should appear in 
each of the episode, but not necessarily all of them. It should be possible to 
record interviews with rural respondents in the provinces (e.g. through call-ins or 
in cooperation with Radio Thakek) and send them to LNR in Vientiane. Possibly, 
the number of interviewed respondents per episode could be reduced to four (4) 
as to save time. More characters could be added who would also fit other themes 
such as biodiversity, wildlife, climate change etc. as a character does not 
necessarily have to appear in every episode or theme. 
 
Radio Drama/Spot     
The radio drama/spot is called “Vinata & Sayasinh Talk about ….”. They always 
talk about the topic of the respective episode. In broadcasting, such short 
dialogues are also used in radio spots or referred to as a repeated ‘tagline’ at the 
end of a program. Vinata & Sayasinh are a couple who, at the end – or at the 
beginning and the end – of each radio/TV episode come up with a short, funny 
dialogue of the episode’s major topic. The two characters could be two men, two 
women or a man and a woman. Typically, the shy and not so clever Sayasinh is 
afraid of risks (a ‘Nay-sayer’) asks some ‘stupid’ questions or causes funny 
misunderstandings. His/her comments are answered or corrected by witty Vinata 
(a 'Yes-man') who is open to change and can explain difficult matters in a simple, 
easy-to-understand way. The dialogue’s duration should not exceed 90 – 120 



24 
 

seconds. Possibly, the two characters could be played by youth members of the 
‘Open Heart – Open Airwaves’ program. 
 
 

B The Basics of Radio Programming -                                         
Resource Material for a 5-Day Training  

 
The guideline on the basics of radio programming comprises the following 
resource material, which was used in training workshops mentioned above:  
 

 How to Write a Radio Story for a News Bulletin or a Report/Feature 

 How to Conduct an Interview  

 How to Record VoxPops 

 How to Use a Microphone  

 How to Use Recording Equipment 

 How to Present a Radio Program 

 How to do Post-Production in the Studio: Editing Your Radio Program 

 How to Write a Script for a 30-Second Radio Spot 

 

 
How to Write a Radio Story for a News Bulletin or a Report/Feature 

Writing for news radio is different than other types of writing. Therefore, it is 
essential to understand what is required for this style of writing. Here are the Top 
Ten Tips for you to keep in mind. 

Top Ten Tips 

1 Always keep the listener in mind. Avoid long, complicated sentences that are 
excessively wordy. These types of sentences may make it hard for the 
listener to follow the story. For radio scripts simple sentences, consisting of 
just a subject and verb, work best. Avoid words like "moreover," "however" 
and "therefore." Likewise, words like "who," "which" and "where" should be 
avoided as well. For example, you should not write "John Doe, who plays 
basketball for the red team, was attacked today in his home." Instead, write 
"John Doe plays basketball for the red team. He was attacked today in his 
home." 

2 Determine the length of your story. A typical radio news bulletin is between 
90-180 seconds (1.5-3 minutes) in length. Most radio reports or features are 
no longer than 10-15 minutes. Since the average person speaks at around 
three words a second, a 30-second news story should only contain 90 words. 
As you write, keep track of your word count and do not exceed the 
appropriate word count for the length of your story (see word count 
template <words per second>). 

3 Format your script (see script template) in a structure that allows you to fill in 
the text spoken by a presenter plus the sound clips (interviews, background 
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sound, music etc.) you want to use in a time line. Keep the clips you are using 
as short as your sentences later spoken by the presenter. 

4 Record your story in interesting places - you will be amazed what a difference 
background noise (called ‘atmos’ <from atmosphere>) can make. For 
example if you're in a park make sure you can hear the rustling of leaves in 
the trees. Make sure you can still hear the person speaking clearly over any 
background noise. When no one is talking spend a minute or so collecting 
some extra recording of the background sounds as it can help with editing.  

5  Try to get lots of different voices in your piece. You don't just want one 
person with a boring voice droning on and on. Ideally aim for a balance of 
male and female voices, different accents and different ages of people.  

6 Use VoxPops (see guidelines on VoxPop and interviews) - this means asking 
people in the street for their quick opinion on an issue. If you think of a good 
question, people often come up with lots interesting and often funny 
answers - it can really liven up your story.   

7 Determine the key elements of the story. These are the essential 
components. Ask yourself: Who-What-Why-Where-When (the 5Ws in 
journalism). The purpose of any thorough news report is to present the facts. 
Make sure you have covered all the major details of the event. Be Correct-
Clear-Concise with all your facts (the ‘3Cs’ of journalistic principles). 

8 Write a lead sentence. This is used to grab the listener's attention. Write as 
you would normally speak. Avoid sounding too formal. Your script should 
sound conversational but not excessively so. Read your script aloud to ensure 
it conveys the information in the appropriate manner. Avoid being 
repetitious. If you find yourself repeating a particular word, choose an 
alternative word that evokes the same meaning. Replace any words that are 
tricky to pronounce. 

9 Write a story conclusion. This should be no longer than a sentence or two 
that sums up the key points of the story. Perhaps you could leave the listener 
with a question or something to think about, or maybe a sneak preview of 
your program’s next episode, a so called ‘teaser’. 

10 Read your story to someone else and ask them if they fully understand the 
details of your report. If they do not, adjust your script accordingly and read 
it to them again. Continue to do this until they understand. 

 

Words of Advice & Warnings 

 All copy should be typed and double-spaced. Date the first page of the script. 
Indent all paragraphs. Don't use semicolons and write out abbreviations. Use 
underlines for emphasis and dashes for long pauses. 

 Keep sentences short and always use the active voice. "He jumped the 
hurdle" instead of "The hurdle was jumped by him." 

 Write in the present tense: Instead of "The citizens of Old City will vote 
today" try "Old City citizens are voting." 

 Be objective in your writing: Do not add personal or philosophical comments. 
Stick to the story. 
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 Avoid technical terms or jargon that will go over the heads of the public. 

 Limit the amount of figures you include. Too many numbers become 
confusing. 

 If possible, use music and sound effects. It's amazing what a difference a few 
sounds effects can make, e.g. door slamming, dogs barking etc. You can make 
and record them yourself, or have a look at the BBC 60 Second Shakespeare 
website to find out where to get sound effects on the internet (see the link at 
the bottom of this guideline).  

 Once you've mastered the basics, think about how you can experiment. 
Instead of starting with an introduction by your presenter it might be more 
interesting to start with some VoxPops or some unusual noises. If your 
feature is about sweets maybe you could start with the sound of someone 
opening some sweets and eating them.  

 

Sources and further reading 
news.bbc.co.uk/2/hi/school_report/5275764.stm#11  
www.ehow.com/how_2002077_write-radio-script.html#ixzz32H46OjM9 
www.ehow.com/how_7843639_write-radio-news-story.html#ixzz32H2VyB00 
www.bbc.co.uk/drama/shakespeare/60secondshakespeare/sound_links.shtml  

 

 
How to Conduct an Interview  

Interviewing is an essential ingredient of a radio report. Your interview might be the focus 
of your item, or part of the overall piece. Interviewing is quite a complex skill and it's 
worth preparing for it to make sure you make the most of the opportunity. Once you and 
your guest have parted, it's unlikely that you'll be able to ask any more questions.  

Before the interview  

 Think carefully about why you want to interview your guest and what you want to 
know. An interview is not a conversation. It should have an aim and it should be 
structured.  

 Do your homework. Find out your guest's title, position and background.  
 Prepare your guest before you start recording. Chat with them to put them at ease. 

Explain why you are doing the interview, what you would like to cover and who the 
audience will be.  

During the interview  

 Take charge. Make sure your guest is sitting near enough to the microphone. Switch 
off any background music and tell people nearby to be quiet. Beware of passing 
traffic and banging doors. If there is a noise during a vital part of the interview, or 
your guest stutters or rambles, don't be afraid to ask the question again or ask your 
guest to repeat their comment.  

 Try to avoid closed questions. These are ones which prompt the answer "Yes" or 
"No". Ask open questions, beginning with what, who, where, when, why and how. 
These prompt fuller, more self-contained answers. Your voice is likely to be cut out 
of the interview in the final report so the answers need to make sense on their own.  

 Do not ask suggestive questions, which would give the person interviewed the idea 
that you expect a specific answer, e.g. “Isn’t this a truly successful program…?”  

 Listen to the answers. Your guest may answer your next question before you have 
even asked it.  

 Use body language. Always make eye contact with your guest and let them know 
they have your full and undivided attention.  

http://news.bbc.co.uk/2/hi/school_report/5275764.stm#11
http://www.ehow.com/how_2002077_write-radio-script.html#ixzz32H46OjM9
http://www.ehow.com/how_7843639_write-radio-news-story.html#ixzz32H2VyB00
http://www.bbc.co.uk/drama/shakespeare/60secondshakespeare/sound_links.shtml
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 Do not "um", "er", or "mmm" while your guest is talking as this distracts the listener 
and makes your interview difficult to edit.  

 Remember what your interview is for. Do you only need one minute to include in a 
longer piece, or do you need 10 minutes for a special program? Do not record lots 
more material than you need or you will have to spend extra time editing it down.  

 Record your guest introducing themselves and saying their job title. That way you'll 
know who they are when you listen back to your recording later on. It's also a useful 
way of introducing them in your finished report.  

 Before parting from your guest, check that the interview has recorded properly. This 
is crucial.  

Sources and further reading 
news.bbc.co.uk/2/hi/school_report/5275764.stm#11   
 
 

 
How to Record VoxPop 

1 A vox-pop is collection of opinions on a particular subject. They are not 
interviews, but usually one question answered by several people. VoxPops 
help illustrate what people think about an issue such as the government, or 
the latest film release. They often involve stopping and asking a selection of 
people in one place. This could be a street or a school corridor. Vox-populi 
comes from the Latin for "voice of the people".  

2 Think about where you are going to record your VoxPop. Some background 
noise, such as traffic or a playground, will sound good but make sure it is not 
too loud. The background should be constant. A plane increases in volume as 
it passes overhead and then decreases again. This is the kind of noise to 
avoid.  

3 Record a range of voices if you can. A VoxPop will sound more interesting if it 
includes a mix of male, female, high and low voices, different ages and 
accents. If your VoxPop concerns a controversial subject, it's good to get 
opinions from people on all sides of the argument.  

4 Choose your topic carefully. It needs to be something about which people 
will have a definite opinion. For example, it is no good asking a group of 
middle-aged people what they think of the latest band.  

5 Choose your question carefully. It should be simple and easily understood. 
Remember to ask everyone the same question so that when you edit them 
together, WITHOUT your question in between the answers, they will make 
sense. Ask an open question, beginning with what, who, where, when, why 
or how, so you don't end up with a series of "Yes" or "No" responses.  

6 Aim to interview at least five (5) people.  
7 Keep the answers short. A couple of sentences from each person (20-40 

seconds)  is about the right length.  
8 Keep your voice out of it. Normally the reporter's voice does not appear in a 

VoxPop, except perhaps asking the question at the beginning, but the rest of 
the VoxPop is made up of people's answers. If you talk too much, editing 
could be difficult.  

9 When you are conducting a vox-pop, keep your machine in RECORD/ PAUSE 
mode. Record yourself asking the question at the beginning of the first 
interview. Put the machine in PAUSE mode whenever you ask the question 
again, switching to RECORD mode to capture the answers. That way, you 
won't have to edit the question lots of times.  

http://news.bbc.co.uk/2/hi/school_report/5275764.stm#11
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10 Don't be afraid to ask for more details: Do not give up. Sometimes people will 
be too busy, or too shy, to answer. Expect a few refusals before someone 
agrees to take part in your VoxPop.  

 

Sources and further reading 
news.bbc.co.uk/2/hi/school_report/5275764.stm#11   

 

 

How to Use a Microphone  

Do  

 Hold the microphone firmly in the middle 
 Rest your arm on a chair or table if you are recording a lengthy interview  
 Speak directly into the microphone while holding it 10 to 15 cm away from 

your mouth  
 Point the microphone directly at the person you are interviewing to capture 

their answers  
 Point the microphone at yourself while you are asking questions  
 Swap the microphone between your hands if your arms start to get tired  
 Wrap the microphone lead around the hand which is holding the microphone 

to keep it steady.  
 Make sure there are no unwanted background noises that can affect the 

quality of your recording, particularly noise from wind, traffic etc. 

Don't 

 Grip the microphone too hard or your hand will go numb and may start 
shaking 

 Allow rings or bracelets to knock against the microphone or lead  
 Wave the microphone around or let it knock against anything  

 
 

How to Use Recording Equipment 
 

 Check that your recording machine works properly before taking it out.  
 If available, wear headphones while you are recording so you can hear 

immediately if there is a problem.  
 Check that your interview has been recorded before parting from your guest.  
 Make a note of your track numbers and what is on them. Knowing where 

your material is will save time when it comes to editing and mixing sound in 
the radio studio.  

 Label all your tapes, soundcards or minidisks.  
 Most machines have automatic recording levels. However, it is a good idea to 

keep an eye on them to make sure that they are not too low or too high. 
Moving the microphone a little bit nearer or further away from your guest 
can make a difference.  

 
Sources and further reading 
news.bbc.co.uk/2/hi/school_report/5275764.stm#11   
 
 

http://news.bbc.co.uk/2/hi/school_report/5275764.stm#11
http://news.bbc.co.uk/2/hi/school_report/5275764.stm#11
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How to Present a Radio Program 

Presentation is about linking the different reports together. That is why a 
presenter's words are often called "links". Depending on the type of radio 
program, a presenter is at times also called a ‘moderator’ or a ‘host’  

After all the interviews have been done and the sections to broadcast have been 
chosen, then you can write the presenters' script and record the links (see the 
attached LNR Script and the guidelines on Editing and Scripting).  

Here are a few recording tips for presenters:  

 Slow down. Your natural speaking speed will be too fast for a listener to take 
in everything you are saying. 

 Make every word matter. Read a script with confidence and say every word 
evenly. Don't trail off at the end of a sentence or swallow the ends of words.  

 Pretend you are talking to one specific person.  
 Avoid nervous giggling. It sounds really odd.  
 Smile. This may sound odd, as no-one can see you, but it makes you sound 

more friendly. 
 Re-record your opening line once you get to the end. By this time you should 

have relaxed and it may sound better the second time round. 
 Remember that your voice is as good as anyone else's. Anyone who can 

speak slowly and clearly can present, no matter what your accent or pitch 
(high or low).  

 
Sources and further reading 
news.bbc.co.uk/2/hi/school_report/5275764.stm#11   
 
 

 
How to do Post-Production in the Studio:  
Editing Your Radio News, Report or Program 
 

1 Save full versions of all your recordings before you start editing. Give the 
edited version another name. That way, if you get in a mess you can start 
again.  

2 Some people find it useful to write down what they have recorded. This is 
called a log. They use the log to compile a rough structure, or paper edit, 
before they start work on a computer (see the attached LNR Script and the 
guidelines on Editing and Scripting).  

3 Using a computer editing package, edit together the main points of your 
report in the right order. To begin with, concern yourself with the rough 
structure of your report. If you have time later, you can think about the fine 
details, for example cutting out the "ums".  

4 When you are editing speech, edit from the beginning or end of a word. 
Make sure you haven't accidentally included an extra breath at either end of 
the edited section.  

5 When editing music, edit on a beat. If in doubt close your eyes and use your 
ears. You can hear if something does not sound right. Remember that unless 
you have composed the music yourself, you will have to get written 
permission from the composer before you can use it.  

http://news.bbc.co.uk/2/hi/school_report/5275764.stm#11
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6 If you have tried an edit more than three times, do not get obsessed. Forget 
it and edit something else.  

7 Listeners do not have a lot of patience, keep your report short. If in doubt, 
chop it out!  

8 Cut out repetitive sections of an interview.  
9 Avoid using long, rambling explanations by summarizing your guest's point in 

a short, scripted link which the presenter reads out.  
10 Listening to the audio all the way through. Save the most interesting bits 

rather than cutting out the bits you do not want. This technique works really 
well for some people.  

11 If you can't decide what to cut out and what to leave in, take a break and 
listen to it again later. Hopefully, the answer will be more apparent.  

 

Sources and further reading 
news.bbc.co.uk/2/hi/school_report/5275764.stm#11   
 
 

 
How to Write a Script for a 30-second Radio Spot 

Think of a 30-second radio spot as two segments. The first segment emphasizes 
the message benefit, and the second segment closes the spot with your tagline or 
jingle (short piece of music). The first segment contains three acts: the Dilemma, 
the Pain and the Solution.  

In Act I, you must immediately grab the listener's attention by forcefully spelling 
out a Dilemma, i.e. a problem he needs to solve right now. It could be in the form 
of a question like the first line of this piece. Your radio spot should instantly 
engage the ear, so that the listener keeps listening and listens more carefully and 
curiously. 

In Act II, you must use the Pain to reinforce the need to solve the Dilemma. For 
example, you can reinforce the opening in ACT I by proving the importance of 
your message with a promising benefit such as ‘improved livelihood’ or ‘healthier 
environment’ or ‘better future for your children’. When you reinforce, you allow 
the listener to justify the momentary shock upon hearing the dilemma in the 
opening line. 

In Act III, you provide the Solution and graciously cure the listener's pain by 
solving the original dilemma with a call to action. This action should be as specific 
as possible and it should be realistic, i.e. something the listeners could do if they 
believe the solution is correct and is a benefit for them.  

Once you have completed your three-act story of the first segment, attach your  
7-second tagline or jingle and you just finished your script for a 30-second radio 
spot.  

If you plan a series of spots in your radio program, you can repeat the above 
mentioned structure for more 30-second spots. Be sure to emphasize different 
benefits in the series if you're featuring the same or a similar message. If you're 

http://news.bbc.co.uk/2/hi/school_report/5275764.stm#11
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promoting different messages, show how the same benefits can be obtained in 
different ways. 

Words of Advice & Warnings 

 A 30-second spot often features two characters talking to each other. In this 
case, it is scripted much like a stage play or drama. 

 Write clearly and in short sentence that your listeners will understand. 
 Reading your script aloud often lets you catch potential gaffes. 
 Remember, your primary purpose in writing the script is listener 

understanding. 
 Unless you're giving a telephone number or an address, you should try to 

stay away from using numbers with more than two syllables. 

Source and further reading 
www.ehow.com/how_4895916_write-script-second-radio-
spot.html#ixzz32H4VAjHe 
news.bbc.co.uk/2/hi/school_report/5275764.stm#11  
www.ehow.com/how_2002077_write-radio-script.html#ixzz32H46OjM9 
www.ehow.com/how_7843639_write-radio-news-story.html#ixzz32H2VyB00 
www.bbc.co.uk/drama/shakespeare/60secondshakespeare/sound_links.shtml  
 

 

 
Field Practice related to Radio 
   
Tasks  
 
1 produce one radio report/feature (10-15 minutes),  
2 produce one radio news (1.5 – 3 minutes) ,  
 
including interviews, script writing, presenting, post-production on the following 
topic: "What are Trees Good for in XYZ?" 
 
Such an easy-to-answer topic can be addressed by any person: children, men 
playing cards in a park, housewives at a market, people walking down a street. In 
addition, government officials and academic specialists may provide their 
opinions on official policies or scientific expertise. Therefore, there are different 
angles to a story about trees in a city, e.g. an 
ecological, urban planning, everyday-life, historical or other perspective. 
 
 As a member of the three teams, you will engage in a whole-day field 

practice in XYZ. Your task is to produce one radio news and one radio 
report/feature. We give you minimum requirements and some suggestions 
for the productions in the next slides.  

 There are no limits where you can go to seek information or who you can 
interview – this is completely up to you.  

 On Thursday, we meet for lunch and for dinner in order to exchange what 
happened during the field exercise among the teams and trainers. 

http://www.ehow.com/how_4895916_write-script-second-radio-spot.html#ixzz32H4VAjHe
http://www.ehow.com/how_4895916_write-script-second-radio-spot.html#ixzz32H4VAjHe
http://news.bbc.co.uk/2/hi/school_report/5275764.stm#11
http://www.ehow.com/how_2002077_write-radio-script.html#ixzz32H46OjM9
http://www.ehow.com/how_7843639_write-radio-news-story.html#ixzz32H2VyB00
http://www.bbc.co.uk/drama/shakespeare/60secondshakespeare/sound_links.shtml
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 On Friday at 8:00, the three teams have to be ready to record their 
productions in the studio. The teams have until 11:30 to do so.  

 All teams have to be back to the workshop venue at 13:00 in order to present 
their productions in the plenary.   

 
Minimum Requirements  
  

Radio News  
 stick to the time limit of 1.5 – 3 minutes 
 incorporate at least two (2) sources of information 
 incorporate at least one (2) interviews/vox pop  

 
 

Radio Report/Feature  
 stick to the time limit of 10-15 minutes 
 incorporate at least two (3) sources of information 
 incorporate at least six (6) interviews/vox pop  
 
Time Limits   

 Production - one whole day for seeking information, interviews, 
scripting  

 Recording - next day, 8:00 - 11:30 at studio 
 Presentation - next day, 13:00 at workshop venue 

 
Resource Persons  
   
 school children and students,  
 men in a park,  
 housewives shopping  at a market,  
 street walkers,  
 old grandma in front of her house, 
 government officals,  
 academic specialists, 
 journalists, 
 tourists, 

 and many others. 
 
Sources of Information  
   
 all the mentioned resource persons, 
 government policy papers, 
 academic /scientific reports, 
 studies by civil society groups, 
 newspaper and magazine articles, 
 radio and TV shows, 
 the Internet, 
 and many other sources. 

 
Different Angles to the Story 
 young person – old person, 
 men – women, 
 local person – stranger/tourist, 
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 environmentally-friendly person – business-minded person, 
 common man/woman in the street – official government position, 
 conservation of urban heritage – planning urban space from scratch, 
 what you see in everyday-life – the science behind it, 
 and many other angles. 

 
Potential Questions to Research the Story 
 What do trees in Thakek mean to you? 
 What benefits do trees in Thakek give you? 
 What do you enjoy most regarding trees in Thakek? 
 What is your most remarkable memory involving a tree in Thakek?  
 Who owns the trees in Thakek? 
 Who takes care of trees in Thakek? 
 What would happen if (all) trees in Thakek were cut down? 
 How many trees did you have in Thakek 10-20-30 years ago? 
 How did/would it feel to have more trees in Thakek? 
 What are the official government policies affecting trees in cities? 
 What are the scientific findings on trees in cities?  
 And many other potential questions. 
 
 
 

C The Basics of Writing a Press Release, WebNews or Article 

Structure 

1 Format your script in a structure that makes it easy for your readers to get all 
the relevant information quick and easy: 

Headline short, precise, interest-raising 

Lead headline plus lead should tell the whole story: 5 Ws 

Body background information on 5Ws, important information up front, less 
important information at the end  

2 Answering the 5 Ws and following the 3 Cs is good journalism. 
 

5 Ws  When – Who – What – Where – Why  
3 Cs  Correct – Clear – Concise  

 
Technical Aspects 
 

1 Determine the length of your story. A typical press release or WebNews has 
no more than one (1) page, i.e. about 500 words or 3,000 characters in 
English. A WebNews should also provide an abstract or summary of less than 
500 characters (or 80 words). A newspaper article can be longer. For example, 
the article series in Vientiane Times always have around 800 words.  Edit and 
shorten the raw text you first receive or write to the exact length needed. 
Put less important background information in the end of your script, so that 
you can cut not so important text from the back. 

2 All scripts should be typed and double-spaced. Date the first page of the 
script. Indent all paragraphs. Keep paragraphs short. A newspaper has 32 - 38 
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characters in one line per column. Thus, three lines of A4 text makes for a 14-
line paragraph in a newspaper. 

 
Editing Aspects 
 

1 Always write the Lead in the present or perfect tense: The Government has 
raised student tuition by 80 percent." If the lead concerns a declaration of 
intent, write it in the present tense: ”The Government intends to raise 
student tuition by 80 percent" instead of " The Government will raise…" 

2 Keep sentences short and always use the active voice. "MoNRE has issued a 
statement." instead of "A statement has been issued by MoNRE." Long, 
complicated sentences make it hard for your readers to follow your story.  

3 Use “Subject – Verb – Object.” For example, you should not write "John Doe, 
who plays basketball for the red team, was attacked today in his home." 
Instead, write "John Doe plays basketball for the red team. He was attacked 
today in his home."Avoid words like "moreover," "however" and "therefore." 
Likewise, words like "who," "which" and "where" should be avoided as well.  

4 Use nouns and active verbs. Avoid adjectives and adverbs. Use neutral, 
factual language. Don’t use emotional, personal or philosophical language. 

5 Avoid technical terms that the public will not understand. If technical terms 
cannot be avoided, explain them to your readers by giving an example. 

6 Limit the amount of numbers. Too many numbers become confusing. 
Numbers from “one” to “twelve” are written out, from number “13” onwards, 
you can use figures.   

7 No relative time definitions such as “today" or ,”yesterday". Use absolute 
definitions, e.g. ,”At a handover ceremony on Saturday, ...." or ,”During a 
conference on Monday ..." 

8 Write out abbreviations when you first use them, e.g. “European Union (EU)”. 
Then you can use the abbreviation (EU) for the rest of the article.  

9 Only real names are capitalized. Mention people with their full name and 
precise function. 

10 Quote people with direct citations. Quotes should reflect core messages and 
are introduced or followed by the neutral ,”said" or ,”stressed" or 
“mentioned” or “expressed”. Quotes need to be authorized ahead of use. Do 
not use uninterrupted quote of more than one sentence. 

11 Try to get different opinions in your piece – not only ‘official’ government 
positions but also the ideas of simple people in the street, calles ‘VoxPop’. If 
you think of a good question, people often come up with interesting answers 
which can liven up your story.   

12 Write as you would normally speak. Avoid sounding too formal. Avoid 
repetitions. If you find yourself repeating a particular word, choose an 
alternative word that evokes the same meaning.  

13 For a newspaper article or feature, you could write a story conclusion. This 
should be no longer than a sentence or two that sums up the key points of 
the story. If possible, you could leave the reader with a question or 
something to think about. 

14 Read your story to someone else and ask them if they fully understand the 
details. If they do not, adjust your script accordingly and read it to them 
again. Continue to do this until they understand. 
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How to Conduct an Interview  

 

Before the interview  

 Think carefully about why you want to interview your guest and what you 
want to know. An interview is not a conversation. It should have an aim and it 
should be structured.  

 Do your homework. Find out your guest's title, position and background.  
 In addition to taking notes in your notebook, use an audio recorder to 

document the interview. Use your audio recording later to check facts and 
statements. 

 Prepare your guest before you start the interview. Ask for permission 
regarding the audio recording. Chat with them to put them at ease. Explain 
why you are doing the interview, what you would like to cover and who your 
readers are.  

 

During the interview  

 Take charge. Make sure your guest is sitting near enough to the microphone. 
Switch off any background music and cell phones.  

 Try to avoid closed questions. These are ones which prompt the answer "Yes" 
or "No". Ask open questions, beginning with what, who, where, when, why 
and how. These prompt fuller, more self-contained answers.  

 Do not ask suggestive questions, which would give the person interviewed the 
idea that you expect a specific answer, e.g. “Isn’t this a truly successful 
program…?”  

 Listen to the answers. Your guest may answer your next question before you 
have even asked it.  

 Use body language. Always make eye contact with your guest and let them 
know they have your full and undivided attention.  

 Remember what your interview is for. Do not ask excessive questions.  
 Before parting from your guest, check that your notes from the interview are 

complete and that it has been recorded properly.  
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ProCEEd  

Promotion of Climate-related Environmental Education 

 
Press Release – 8 Nov, 2013 
 

Germany provides environmental education vehicles to Ministry of Natural 
Resources and Environment  
Vientiane 13 Nov. 2013. On Wednesday the German Ambassador H.E. Robert von Rimscha handed over two 
environmental education vehicles to the Department of Environmental Quality Promotion (DEQP) at the 
Ministry of Natural Resources and Environment represented by Director General Khampadith 
Khammounheuang. The 14-seater bus and eight-meter truck are put to use in non-formal environmental 
education activities as part of the Lao-German Cooperation Project ProCEEd - Promotion of Climate-related 
Environmental Education. The project is implemented by DEQP and the Deutsche Gesellschaft für 
Internationale Zusammenarbeit (GIZ).  
Mr. Khampadith stated that “the Ministry of Natural Resources and Environment truly appreciates this 
opportunity to facilitate educational events on environmental awareness on a regular basis. This is a first in 
Laos. We can now even go to remote areas to communicate our key message: Environment – We care today for 
tomorrow”. In his address at the International Cooperation Training Centre in Vientiane, H.E. Ambassador von 
Rimscha was confident that “these two vehicles will attract large audiences as they offer both information and 
entertainment in rural areas where environmental education is so much needed.” H.E. Ambassador von 
Rimscha stressed “Germany assists Lao PDR in finding the right balance between using and preserving the 
immense natural resources this country is blessed with. This is only possible with the strong participation of an 
educated public.” ProCEEd supports national mass media and community communication channels to improve 
knowledge, attitudes and practices regarding the environment, biodiversity and climate change in Laos.  
The environmental education bus and truck are ready to tour Vientiane Capital as well as Khammouane, 
Houaphanh and Sayaboury Province. Interior and exterior of both vehicles have been converted to 
accommodate non-formal environmental activities such as interactive games, role plays, song contests, 
debates or exhibitions. Large white screens fixed to the outside of the vehicles and complemented by 
multimedia systems allow movies, theatre plays or video clips and photos to be staged at schools or village 
community gatherings.  
Both vehicles were purchased through Kolao. The total value of the German support for this is 2.33 billion kip. 
The vehicles are solar-powered, providing 4-5 hours of energy for the electronic devices installed. Sunlabob 
Renewable Energy, an enterprise specializing in off-grid renewable energy, was contracted to install solar 
panels on top of the standard bus and to adapt the solar energy system delivered with the custom-made truck. 
Kolao and Sunlabob agree to support ProCEEd in its efforts to put the vehicles to optimal use. 
 

# # # 

  

Headline 

Body Text 

Lead 

end of press release  
(after this: contact & other information) 
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Germany provides environmental education vehicles to Ministry of Natural 
Resources and Environment  
Vientiane 13 Nov. 2013. On Wednesday the German Ambassador H.E. Robert von Rimscha handed over two 
environmental education vehicles to the Department of Environmental Quality Promotion (DEQP) at the 
Ministry of Natural Resources and Environment represented by Director General Khampadith 
Khammounheuang. The 14-seater bus and eight-meter truck are put to use in non-formal environmental 
education activities as part of the Lao-German Cooperation Project ProCEEd - Promotion of Climate-related 
Environmental Education. The project is implemented by DEQP and the Deutsche Gesellschaft für 
Internationale Zusammenarbeit (GIZ).  
Mr. Khampadith stated that “the Ministry of Natural Resources and Environment truly appreciates this 
opportunity to facilitate educational events on environmental awareness on a regular basis. This is a first in 
Laos. We can now even go to remote areas to communicate our key message: Environment – We care today for 
tomorrow”. In his address at the International Cooperation Training Centre in Vientiane, H.E. Ambassador von 
Rimscha was confident that “these two vehicles will attract large audiences as they offer both information and 
entertainment in rural areas where environmental education is so much needed.” H.E. Ambassador von 
Rimscha stressed “Germany assists Lao PDR in finding the right balance between using and preserving the 
immense natural resources this country is blessed with. This is only possible with the strong participation of an 
educated public.” ProCEEd supports national mass media and community communication channels to improve 
knowledge, attitudes and practices regarding the environment, biodiversity and climate change in Laos.  
The environmental education bus and truck are ready to tour Vientiane Capital as well as Khammouane, 
Houaphanh and Sayaboury Province. Interior and exterior of both vehicles have been converted to 
accommodate non-formal environmental activities such as interactive games, role plays, song contests, 
debates or exhibitions. Large white screens fixed to the outside of the vehicles and complemented by 
multimedia systems allow movies, theatre plays or video clips and photos to be staged at schools or village 
community gatherings.  
Both vehicles were purchased through Kolao. The total value of the German support for this is 2.33 billion kip. 
The vehicles are solar-powered, providing 4-5 hours of energy for the electronic devices installed. Sunlabob 
Renewable Energy, an enterprise specializing in off-grid renewable energy, was contracted to install solar 
panels on top of the standard bus and to adapt the solar energy system delivered with the custom-made truck. 
Kolao and Sunlabob agree to support ProCEEd in its efforts to put the vehicles to optimal use. 
 

# # # 

 
 
  

Who 

When 

What 

Where 

Why 
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Writing Exercise 1 
 
 
Please read the article we distributed for you carefully.   
 
 
1. Mark the Headline, Lead and Body in the press release.  
 
2. Mark the 5 Ws: When – Who – What – Where – Why in the press release. 
 
3. Did you find any mistakes in the press release which are not in accordance with the guidelines I gave 

you? 

 
 

Writing Exercise 2 
 
Please prepare a short article on the Environmental Bus Tour Workshop that ProCEEd held on           25-27 
March, 2015. The article should be no longer than 3,000 characters or 500 words (including the Headline). 
 
1. Make sure that you clearly structure your article in  
 

Headline short, precise, interest-raising 
Lead headline plus lead should tell the whole story: 5 Ws 
Body background information on 5Ws, important information up front, less important 

information at the end  
 

2. Make sure that the article answers the 5 Ws and follows the 3 Cs is good journalism. 
 

5 Ws  When – Who – What – Where – Why  
3 Cs  Correct – Clear – Concise  
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BBC Script Template 
Calculating Time Needed for Text of Presenter 
 

Script 
Write one word in each box  

Word count/ time in secs  

   3 words = 1 sec  

   6 words = 2 sec  

   9 words = 3 sec  

   12 words = 4 sec 

   15 words = 5 sec  

   18 words = 6 sec  

   21 words = 7 sec 

   24 words = 8 sec  

   27 words = 9 sec  

   30 words = 10 sec  

   33 words = 11 sec  

   36 words = 12 sec  

   39 words = 13 sec  

   42 words = 14 sec 

   45 words = 15 sec  

   48 words = 16 sec  

   51 words = 17 sec  

   54 words = 18 sec  

   57 words = 19 sec 

   60 words = 20 sec  

   63 words = 21 sec  

   66 words = 22 sec  

   69 words = 23 sec 

   72 words = 24 sec 

   75 words = 25 sec  

   78 words = 26 sec  

   78 words = 26 sec  

   84 words = 28 sec 

   87 words = 29 sec  

   90 words = 30 sec 

  



40 
 

Environmental Radio Master Production 

 

 

 Day 1 

Preparation                               

Day 2 

Interviews                                

Day 3 

Interviews                                

Day 4 

 Post-Production                       

Day 5 

 Presentation                       

 

Session 1 

 

o8:oo - 9:3o 

Introduction to 

participants, objectives, 

schedule 

 

 

Preparation of outlines 

and draft scripts 

continued in-class 

 

Information seeking, 

expert & VoxPop 

interviews by Team 1 &  

Team 2 in the field 

continued 

 

Information seeking, 

expert & VoxPop 

interviews by Team 1 &  

Team 2 in the field 

continued 

 

Post-production and 

editing at the studio by 

Team 1 & Team 2 

continued 

 

 

 

Session 2 

 

1o:oo - 11:3o 

Preparation of outlines 

and draft scripts on the   

2 topics to be produced 

by Team 1 & Team 2      

in-class 
 

Session 3 

 

13:oo - 14:3o 

 

 

Information seeking, 

expert & VoxPop 

interviews by Team 1 &  

Team 2 in the field 

Post-production, detailed 

scripting and editing at 

the studio by Team 1 & 

Team 2 

 

 

Presentation, analysis & 

feedback on 2 programs 

by Team 1 & Team 2 

 

 
 

Session 4 

 

15:oo - 16:3o 

 

Revisions of 2 programs 

Next Steps 

Closing  
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Environmental Radio Training 

 

 

 Day 1 

Radio Basics                                 

Day 2 

Radio Basics & Practice                                

Day 3 

Field Practice                             

Day 4 

 Presentations & Next Steps                           

 

Session 1 

 

o8:3o - 

1o:oo 

 

Training Introduction (Dtae) 

Key principles of news and 

features: 5Ws + 3Cs, KISS AIDA  

Characteristics of news and 

features   

 

Key principles of script writing: 

incl. experts and popular opinion 

 

 

Field exercise on producing a 

feature ctd in 3 teams  

 

 

 

Post-production and editing ctd in 

3 teams 

 

 

Session 2 

 

1o:3o - 

12:oo 

 

In-class exercise on creating a 

news article  (Manfred) 

 

In-class exercise on script writing: 

based on topic "Forest Protection 

and Natural Disasters" 

 

Presentation of field-produced 

features 

(3 teams) 

 

Session 3 

 

13:oo -  

14:3o 

 

 

Key principles of (1) structuring 

and researching a feature, and   

(2) interview techniques, incl. 

experts and popular opinion 

(VoxPop): Internet & other 

sources of information   

 

Field exercise on producing a 

feature on “Forest protection and 

natural disasters”; incl. script 

writing, expert and popular 

opinion interviews; in up to 4 

teams  

Post-production and editing in 3 

teams (Vanxay, Bounthien, 

Dtae/Manfred) 

 

 

 

 

Q & A on environmental radio 

programming: problem solving & 

improvements based on 

workshop experiences 

 

 

Session 4 

 

15:oo -  

16:3o 

 

 

In-class exercise on (1) structuring 

and researching for a feature, and 

(2 interview techniques, incl. 

experts and popular opinion  

 

Next steps 

Workshop evaluation  

Closing  

 

  


